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1. The objective of the research 

The aim of the research was to test a mechanism by which the perception of the social 

context in which we live influences biased attitudes change and how these changes are 

reflected on the expression of intention to vote, the results were compared with data on bias 

identification. 

To achieve this major objective several specific objectives were established: 

1. Examining the relationship between the political expertise, the perceived 

homogeneity of the social context and the change of bias attitudes: 

 identification of the existent differences in the perception of their own political 

expertise variations in the perceived homogeneity of the social context; 

 highlighting the existent differences between the level of the political 

expertise, measured objectively, according to the variations of perceived 

homogeneity of the social context; 

 establish the relationship between subjective and objective political expertise and 

attitude ambivalence expressed by differentiation between the parties(ie the 

difference between the two attitudes expressed vis-a-vis the two political parties); 

 determine the relationship between the objective and subjective political expertise 

and stability of attitudes towards political parties. 

 

2. Analysis of the relationship between perceived attitudinal homogeneity of the 

social context, emotions it produces and changing of the bias attitudes: 

 establish the eventual differences in emotional valence depending on changes in 

the   level of agreement perceived from the social context; 

 investigate the relationship between emotional valence and level of 

differentiation between parties; 

 analyze the role that emotional valence has on the level of political awareness 

objectively and subjectively; 

 investigate how emotional valence influences the changing of bias attitudes. 

 

3. Studying the influence charged the agreement of the social context exerts on bias 

attitudes change through attitudinal ambivalence expressed by bias differentiation: 

 identify differences in the bias differentiation according variations in perceived 
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homogeneity of the social context; 

 highlighting the existent relationship between bias differentiation and 

changing bias attitudes; 

 analyze the relationship between changing attitudes and bias voting options. 

 

4. Making a comparison between the impact exersed by the variations of the level 

of agreement of perceived social context on the two types of attachment bias (bias 

and attitudes of party identification): 

 identification of existing variables in the stability of party identification depending 

on the modifications of the level of perceived homogeneity of the social context; 

 a review relationship between bias identification and voting options; 

 comparing influences on bias identification and biased attitudes to exercise 

the option to vote on the expression. 

2. Motivation research 

Summarizing data in the literature, it may be that we are in the following situation: 

 Biased attitudes are cyclical (parties in power lose voters in favor of the opposition) 

(Kenneth and Laver, 2006), fact which entails the changing of the options to vote, this 

behavior being the most direct, well-defined and operationalized accordingly to bias 

attitudes (Fark and Sagarin, 2009); 

 Attitudinal composition perception of social context has significant impact on the 

stability of attitudes, but even people in a heterogeneous social context have a higher 

level of knowledge as those in a homogeneous context, individuals in the first category 

have a lower stability of attitudes in compared with those in the second category, the 

mechanism that generates this phenomenon remains very least explored (Levitan and 

Visser, 2009); 

There are no conclusive data regarding comparison of the effect of party identification and 

attitudes on electoral behavior. 
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3. Short description of the three theoretical chapters (I-III)  

Chapter I has been divided into two major components. One reviews the main 

definitions and theoretical models of electoral behavior, focalizing on sociological model, 

psychosocial and rational choice theory. The other component of the main research methods 

used to study electoral behavior, focusing on sociological investigation and experiment. 

The second chapter addresses the subject of bias attachment on two perspectives: the 

identification and biased attitudes for both concepts being presented both theoretical models 

and instruments used to measure them.  

If in terms of party identification measure the same instrument is used without large 

reserves in most researches, the variety of instruments used to measure attitudes required to 

perform a meta-bias own to identify the most efficient instrument (datas are also included in 

this chapter). 

The third chapter of this theoretical research addresses the issue of social networks. 

Therefore, the chapter includes theoretical datas for the definition and characteristics of social 

networks, and critical analysis of the main methods of investigation of this concept used in 

political science: the name generator procedure. 

 

 

4. Research Methodology 

As reflected in the objectives stated above, the present research aims a proces of change of 

the bias attitudes, which according to literature is best pursued through a longitudinal study. 

Under these conditions, this research took place over a full year, during which we have 

resorted to 3 applications every 6 months, after which the resulting application at 3 studies 

whose conclusions will be presented in subsequent paragraphs. To achieve the research was 

used in a sample of 218 subjects. Data collection instrument was a questionnaire consisting of 

several scales, major scales that are part of these motor itself ind tool as described below, the 

questionnaire can be found in full in Appendix 2 the thesis: 

 the scale for measuring bias attitudes - consists of semantic differentiators, unipolar 

scales that include some adjectives, and subjects are required to indicate on a scale 

from 1 to 7, where 1 = not at all and 7 = very much, to what extent they believe that 

those adjectives are an adequate description for the concerned political party; 

 the scale for measuring the perceived homogeneity of social networks that participants 
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belong to and these network's dimention; the instrument is based on the "name 

generator" procedure and assumes that subjects must list 5 people who discuss 

political issues, and then a scale from 1 to 5, where 1 = not at all and 5 = very much, it 

must indicate the extent to which its opinion on political issues correspond to the 

network of each member of the list by completing the questionnaire (Richey, 2008); 

 instrument for measuring objective political knowledge - consists of a set of multiple 

choice questions, asking subjects to choose one option for each question response; 

 scale for measuring subjective assessment of their political expertise -consists of a 5-

speed scale, where 1 = not at all and 5 = very much, which subjects must indicate how 

they feel informed about political issues (Levitan, 2009); 

 instrument for measure emotions related to discussing political issues within the social 

network - involves a list of words that represent such emotions. Ex. Anger, 

contentment, sadness, etc, which are directly presented to subjects. They must 

determine for each emotion separately on a scale from 1 to 5, where 1 = not at all and 

5 = very often, how often they experiment this excitement during the discussion of 

various social political issues in their network; 

 instrument for measuring bias identification-is represented by the battery described in 

chapter preserved to bias identification. The scale is composed of two questions, one 

of them asks subjects to say if they consider themselves a "liberal democrat, a liberal, 

social democrat or independent" (targeting only the 3 large scale in the political parties 

in Romania) and the other question for those who identified themselves with one of the 

political parties consist of the fact that subjects are required to say how confident they 

are about this identification, while those who declared themselves independent are 

asked which party they feel closest. 

 

 

5. The main conclusions resulting from the first study 

  differences in the perceived level of the attitudinal agreement in their social contexts 

generate differences in the level of knowledge on political themes and on the 

emotions that participants involved in the study experiment during the discussion of 

political issues; 

  significant association exists between positive emotions and level of knowledge 
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on political issues; 

  existence of association between awareness of subjects and the attitudinal 

ambivalence between political parties ; 

  predictive role that bias identification and attitudes have on the expression of voting 

option. 

6. The main conclusions resulting from the second study 

 the level of positive emotions related with the political discussion of the 

experimented by the studied persons, their level of biased political information and 

changing attitudes are sensitive to changes in their level of agreement perceived 

social networks, lowering perceptual agreement reflected in lowering positive 

emotions, increasing political information and change biased attitudes; 

 positive emotions are good predictor of political awareness, increase positive 

emotions in association with higher levels of knowledge; 

 high level of political knowledge reduces biased attitudes change; 

 once formed, the biased identification is stable, being a good predictor of voting 

option; 

 variations  of the attitudinal perceived composition and social context of perceived 

political awareness are not significantly related to changes in bias identification; 

 biased attitudes are sensitive to perceived agreement within the social context, 

which is the basis of the result that showed that the attitudes of party retains the 

option to vote on the predictive power even after a period of six months. 

7. The main conclusions resulting from the third study   

 the profile of the people who perceive their own social networks as homogeneous 

attitude differs from that of those who perceive their social networks as 

heterogeneous, those in the first category tend to be less informed, to feel better 

informed and to change more least their biased attitudes compared to those in the 

latter category. 

 positive emotions mediating effect in the relationship between the perceived 

agreement and political knowledge. 
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Political attitudes are sensitive to changes in perceived attitudinal composition of 

social networks, but this effect appears to be rather indirect, influence on changing 

attitudes exerted political knowledge and awareness perception of being more 

consistent. 

In the context in which the agreement seen increased compared with the previous study 

of current research and changes attitudes and partisan voting Options stagnating, there is a 

decrease in the predictive power of bias attitudes on voting options. 

In contrast to the bias attitudes, identification of the political parties does not change 

significantly even in the latter study, compared with the previous one, reinforcing the idea 

that this type of bias attachment is mainly the result of personal experiences, with little 

sensitivity to the social context in which we live and to the events taking place here. 

However, once formed, its predictive power on electoral behavior is considerable. 

8. Final conclusions of the whole empirical research  

Corroborating the results obtained after the completion of the three studies included in the 

present study some relevant conclusions can be drawn: 

A first conclusion is that the perception that people have on the sample studied social 

context in which they live fluctuate. Thus, the perceived agreement on political subjects 

underwent both downward variations and increasingly, these variations being most likely 

caused by the number and extent of political events on the political scene, events are 

generating significant reduction of the agreement. 

These data on the perceived agreement proved to be quite important even if it is seen how 

social context is distorted or not, this perception entail significant changes in the sphere of 

political knowledge level, the level of appreciation of their knowledge and changing attitudes 

vis-a-vis political parties. This led to the establishment of a real profile of people who 

perceive their social context as homogeneous in terms of opinions on political issues and 

those who see themselves as embedded in a heterogeneous social context. Therefore, people 

in the first category have a lower level of political knowledge and the rate of change of 

attitudes towards political parties, but show more confidence in information policy issues 

provided by their group members feel well informed compared with those in the second 

category. 

Regarding the relationship between the agreement and the perceived political knowledge, 



11 

 

the explanation would be that in heterogeneous groups there is greater diversity of 

information conveyed, which allows members of these groups continually expand their own 

knowledge base, which coincides the formation of more stable attitudes (Levitan, 2009; 

Levitan and Visser, 2009). Nevertheless, our research has shown that positive emotions have 

mediating effect in the relationship between the perceived agreement and knowledge, positive 

affects being those that facilitate cognitive functions necessary for information acquisition 

and its storage (Hill et al., 2005). 

In just as objectively measured level of knowledge and expertise subjective variations 

offered the same explanation. This time, however, it is considered that even the limited range 

of information conveyed in homogeneous groups makes these individuals feel less confused 

and therefore better informed than those in heterogeneous groups (Levitan, 2009). 

If the variations in the level of knowledge and subjective expertise together with the level 

of agreement perceived from the social context there are already theoretical and empirical 

explanations, paradoxical attitudes remain data changes. Thus, as in other studies in the field, 

as in the present research, people who consider themselves integrated into attitudinal 

heterogeneous groups, despite the higher level of knowledge they have (which should ensure 

the stability of attitudes), tend to easily change their biased attitudes compared to those in 

homogeneous groups. 

The explanation for this paradox given as by other studies in the field as by current 

research results refers to the fact that subjective expertise has the main role. So, people who 

feel better informed are more shure of the information they have, fact that may make them 

more susceptible to reject contradictory informations, thus developing more stable attitudes 

(Visser and Mirabeau 2004; Levitan, 2009). 

However, biased attitudes changing could be an explanation that is not at all negligible. 

This explanation refers to conformity and group cohesion. Thus, it is assumed that 

homogeneous groups conformity and cohesion are higher than in heterogeneous groups 

(Dunlop, 2011), fact that leads people from the first category to accept easier the views of 

those in their own group and to reject the point of view from their outside, especially if they 

are contradictory to those expressed in the group to be rejected (Martin et al., 2002). This 

would have the effect of lowering opinion's diversities in the group and thus decrease 

diversities of comparison, which would allow the structure stable attitudes. 

This hypothesis was not tested in the present research, for which further three studies we 

can only conclude that changing biased attitudes lines is more consistent in those who 
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perceive low levels of agreement in their social networks, compared with those who perceive 

high levels of this variable, fact that suggests that a solid knowledge base that's not always 

guarantee for the stability of attitudes, the way they perceive the reality in which we live can 

have a more consistent influence on changes in attitudes sphere. The effect seems to be rather 

indirect on the changing of bias attitudes, in the relationship between these two variables 

intervening factors such as subjective expertise of the subjects, conformity and probably still 

others unidentified. 

To delineate the contribution of subjective expertise and of the conformism to attitudinal 

changes would impose conducting experimental studies to test attitudes including implicit level 

because this level is less influenced by social pressures. 

Clear identification of factors that might explain changes in biased attitudes is important 

because according to the literature, the present research showed that attitudes have a good 

predictive power of expressing the option to vote, especially when both variables above 

undergoes changes in a given period. 

Contrary to biased attitudes, bias identification proved to be much less influenced by the 

way in which participants in this study perceived their social context in which they live, but 

also other factors such as level of political knowledge and the subjective expertise, which 

suggests that it is likely that this type of attachment to develop mainly as a result of personal 

experiences such persons have lived over time (Bush, 2010), experiences related to political 

parties in Romania. In addition, the large number of subjects in the study sample who 

believes that does not identify with any political party in Romania shows that indeed the post-

communist countries is the slow formation of party identification (Bush, 2010; Miler and 

Klobucar, 2000). 

However, once formed bias identification is more stable than biased attitudes 

(one year we identifying statistically significant changes) predictive power on electoral 

behavior is higher compared with biased attitudes. 

 

 

 

 

 

 

 



13 

 

9. Thesis references 
 

 Basarabă, A. (2007). Comportamentul electoral al populaţiei Banatului: Studiu 

longitudinal. Teză de doctorat nepublicată. 

 Basinger, S., J., & Lavine H. (2005). Ambivalence, Information and electoral choice. 

American Political Science Review, 99, 2, 169-184. 

 Beck, P. A., Dalton, J., Greene, S., & Huckfeldt, R. (2002). The social calculus of 

voting: Interpersonal, media, and organizational influences on presidential choice. The 

American Political Science Review, 96, 1, 57-73. 

 Bickman, L., Rog, D. J., & Hedrick, T. E. (1998). Applied research design: a practical 

approach. În L. Bickman & D. J. Rog (eds.), Handbook of Applied Social Methods. 

London: Sage Publications. 

 Blais, A., Gidengil, E., Nadeau, E., & Nevitte, N. (2001). Measuring party 

identification: Britain, Canada and the United States. Political Behavior,  23, 1. 

 Boroş, S., Curşeu, P. L. & Miclea M. (2011). Integrative tests of a multidimensional 

model of organizational identification. Social Psychology, 42, 2, 111-123. 

 Boudon, R. (1995). Le juste et le vrai. Paris: Fayard.  

 Brewer, D. D. (2000). Forgetting in the recall-based elicitation of personal and social 

networks. Social Networks, 22, 29-43. 

 Burden, B. C., & Green, S. (2000). Party attachments and state election laws. Political 

Research Quarterly, 53, 63-76. 

 Burden, B. C., & Klofstad, C. A. (2005). Affect and Cognition in Party Identification.  

Political Psychology 26(6), 869-886. 

 Cacioppo, J. T., & Petty, R. E. (1986). Central and peripheral routes to persuassion: 

An individual difference perspective. Journal of Personality and Social Psychology, 

51, 103-1043. 

 Campbell, A., Converse, P. E., Miller, W. E., & Stokes, D. E. (1960). American Voter. 

New York: Wiley. 

 Campus, D., Pasquino, G. & Vaccari, C. (2008). Social networks, political discussion, 

and voting in Italy: a study of the 2006 election. Political Communication, 25, 4, 423-

440. 

 Carnap, R. (1936). Testability and meaning. Philosophy of Science, 3, 4. 

http://www.sciencedirect.com/science/journal/03788733


14 

 

 Chaiken, E. M., & Sorolla, R. P. (1995). Structural consistency and attitude strength. 

În Petty, R. E. (coord.), Attitude Strength: Antecedents and Consequences. Mahwah: 

Lavrence Erlbaum Associates. 

 Chelcea, S. (2006). Opinia publică. Strategii de persuasiune şi manipulare. Bucureşti: 

Ed. Economică. 

 Chelcea, S. (coord.) (2008). Psihosociologie. Teorii, cercetări, aplicaţii. Iaşi: Polirom.  

 Coleman, J. (1990). Foundations of Social Theory. Cambridge: Harvard University 

Press.  

 Comşa, M. (2010). De ce „nu” votează oamenii? În M. Comşa, A. Gheorghiţă & C.D. 

Tufiş (coord.), Alegerile Pentru Parlamentul European. România 2009. Iaşi: Polirom. 

 Comşa, M. (2012). Opinia publică despre România politică. În T. Rotariu & V. 

Voineagu (coord.), Inerţie şi schimbare. Dimensiuni sociale ale tranziţiei în România 

(pp. 361-406). Iaşi: Polirom. 

 Corbetta, P. (2003). Social research theory, method and techniques. London: Sage 

Publications. 

 Crano, W. D., & Brewer, M. B. (2002). Principles and methods of social research. 

New Jersey: Lawrence Elrbaum Associates. 

 Crites, S. L., Fabrigar, J. R. L., & Petty R. E. (1994). Measuring the affective and 

cognitive properties of attitudes: Conceptual and methodological issues. Personality 

And Social Psychology Bulletin, 20, 6, 619-634. 

 Dalton, J. R. (2000). Then decline of party identifications. În D. J. Russel & M.P. 

Wattenberg (eds.), Parties Without Partisans (pp. 19-36). New York: Oxford 

University Press. 

 David, D. (2006). Metodologia cercetării clinice: Fundamente. Iaşi: Polirom. 

 De Singly, F. (1998). Ancheta şi metodele ei: Chestionarul, interviul de producere a 

datelor, interviul comprehensiv. Iaşi: Polirom. 

 Drăgan, I., Beciu, C., Dragomirescu, I., Marinescu, V., Perpelea, N., Rusu, D., & 

Ştefănescu, S. (1998). Construcţia simbolică a câmpului electoral. Bucureşti: 

Institutul European. 

 Dunlop, W., & Beauchamp, M. (2011). Does similarity make a difference? Predicting 

cohesion and attendance behaviors within exercise group setings. Group Dynamics: 

Theory, Research, And Practice, 15, 3, 258-266. 



15 

 

 Farc, M. M., & Sagarin, B. J. (2009). Using attitudes strength to predict registration 

and voting behavior in the 2004 U.S. presidential election. Basic And Applied Social 

Psychology, 31, 2, 160-173. 

 Fischer, C. T. (2006). Qualitative research methods for psychologists. Introduction 

through empirical studies. New York: Academic Press. 

 Fowler, F. J. (1998). Design and evaluation of survey questions. În L. Bickman  & D. 

J. Rog (eds.), Handbook of Applied Social Research Methods. London: Sage 

Publications. 

 Gerber, A. S., Huber, G. A., Doherty, D., & Dowling, C. M. (2010). Personality and 

political attitudes: Relationships across issues domains and political contexts. 

American Political Science Review, 104, 1. 

 Greene, S. (2004). Social identity theory and party identification. Social Science 

Quarterly, 8, 1. 

 Greene, S. (2002). The social-psychological measurement of partisanship. Political 

Behavior, 24, 3. 

 Greene, S. (2005). The structure of partisan attitudes: Reexamining partisan 

dimensionality and ambivalence. Political Psychology, 26, 5. 

 Greene, D. P., & Palmquist, B. L. (1990). Artifacts and partisan instability. American 

Journal of Political Science 34, 872-902. 

 Greene, D. P., Palmquist, B. L. & Schickler, E. (2002). Partisan hearts and minds: 

Political parties and social identities of voters. New Haven: Yale University Press. 

 Goren, P. (2005). Party identification and core political values. American Journal of 

Political Science, 49, 4, 881-896. 

 Haies, B. C. (1995). The impact of religious identification on political attitudes: An 

international comparison. Sociology of Religion, 56, 2, 177. 

 Hiel, A. V., & Mervielde, I. (2002). Social identification among political party voters 

and members: An empirical test of optimal distinctiveness theory. The Journal of 

Social Psychology, 142, 2, 202-209. 

 Hill, R. D., Boxtel, V., Ponds, R., Houx, P. J., & Jolles, J. (2005). Positive affect and 

it’s relationship to free recall memory performance in a sample of older dutch adults 

from Maastricht Aging Study. International Journal of Geriatric Psychiatry, 20, 5. 



16 

 

 Hooghe, M., & Wilkenfeld, B. (2008). The stability of political attitudes and behaviors 

across adolescence and early adulthood: A comparison of survey data of adolescents 

and young adults in eight countries. Journal of Youth And Adolescence, 37, 155-167. 

 Hovland, C., Janis, & J., Kelly, H. (1953). Communication and persuasion. New 

Haven: Yale University Press.    

 Howard, L. (2001). The electoral consequences of ambivalence toward presidential 

candidates. American Journal of Political Science, 45, 4, 915-929. 

 Huckfeldt, R. (2001). The social communication of political expertise. American 

Journal of Political Science, 45, 425-438. 

 Huckfeldt, R., & Ryan, J. B. (2007). Networks, groups, and contextual constraints on 

political communication. Prepared for Anual Meetings of the American Political 

Science Association, Chicago. 

 Iluţ, P. (1997). Abordarea calitativă a socioumanului: Concepte şi metode. Iaşi: 

Polirom. 

 Iluţ, P. (2009). Psihologie socială şi sociopsihologie. Teme recurente şi noi viziuni. 

Iaşi: Polirom. 

 Iluţ, P., Nistor, L. (2009). Probleme teoretico-metodologice ale ambivalenţei şi 

ambiguităţii. În P. Iluţ (autor, editor), Psihologie socială şi sociopsihologie. Teme 

recurente şi noi viziuni (pp. 432-437). Iaşi: Polirom. 

 Ivan, G., & Ivan, C. (2008). Partide şi electorat în 2008: Deplasări de voturi. În G. 

Teodorescu (coord), Alegeri 2008, Volumul I: Campanii, Lideri şi Sondaje. Iaşi: 

Polirom. 

 Johnson, M., Shively, W. P., & Stein, R. M. (2002). Contextual data and the study of 

elections and voting behavior connecting individuals to environments. Electoral 

Studies, 21, 219-233. 

 Kroznick, J. A. (1991). The stability of political preferences: Comparisons of 

symbolic and nonsymbolic attitudes. American Journal of Political Science, 35, 3, 

547-576. 

 Kenneth, B. Şi Laver, M. (2006). Policy and political competition. Party Policy In 

Modern Democracy. Taylor and Francis E-Library. 

 Klofstad, K. A., McClurg, S. D., & Rolfe, M. (2009). Measurement of political 

discussion networks. A comparasion of two name generator procedures. Public 

Opinion Quarterly, 73, 3, 462-483. 



17 

 

 Knlobloch-Westeric, S., & Meng, J. (2009). Looking the otherway: Selective exposure 

to attitude-consistent and counterattitudinal political information. Communication 

Research, 36, 3, 426-441. 

 Knoke, D. (2001). Changing Organizations: Business Networks in the New Economy. 

Boulder, CO: Westview Press.  

 Kuhn, T. S. (1962). The structure of scientific revolutions. Chicago: The University of 

Chicago Press. 

 Lee, F. L. F., & Chan J. M. (2009). The political consequences of ambivalence: The 

case of democratic reform in Hong Kong. International Journal of Public Opinion 

Research, 21, 1, 47-65. 

 Lee, F. L. F. (2005). Collective efficacy, support for democratization, and political 

participation in Hong-Kong. International Journal of Public Opinion Research, 18, 3. 

 Levesque, R. (2004). Pathologie of rational choice theories, a mistaken diagnosis? 

Paper prepared for the Annual Meeting of Canadian Political Science Association, 

Winipeg, Manitoba. 

 Levitan, L. C. (2009). The impact of the social network composition upon knowledge 

and rezistance to persuasion: Reconciling findings. Paper Presented at the 2009 Anual 

Meeting of the American Political Science Association. 

 Levitan, L. C., & Visser, P. S. (2009). Social network composition and attitude 

strength: Exploring the dynamics within newly formed social networks. Journal of 

Experimental Social Psychology, 45, 1057-1067. 

 Marcus, G. E. (2000). Emotions in politics. Anual Review of Political Science, 3, 221-

250. 

 Marcus, G. E., & Mackuen, M. B. (1993). Anxiety, enthuziasm, and the vote: The 

emotional underpinnings of learning and involvement during presidential campaigns. 

American Political Science Review, 87, 672-685. 

 Marin, A. (2004). Are respondents more likely to list alters with certain 

characteristics? Implications for name generator data. Social Networks, 26, 289–307. 

 Marin, A. & Wellman, B. (2010). Social Network Analysis: an Introduction. În P. 

Carrington & J. Scott (eds.), Handbook of Social Network Analysis. London: Sage. 

 Martin, R., Gardikiotis, A., & Hewston, M. (2002). Levels of consensus and majority 

and minority influence. European Journal of Psychology, 32, 645-665. 



18 

 

 Masters, J. R. (2008). The relationship between number of response categories and 

releability of likert-tipe questionaires. În R. Jowell & C. Roberts (coords.), Attitude 

Measurement. Los Angeles: Sage Publications. 

 McClurg, S. D. (2008). Social networks and correct voting. Paper Presented at 2008 

Network in Political Science Conference, Harvard University. 

 McClurg, S. D. (2003). Social networks and political participation: the role of 

interactions in explaining political participation. Political Research Quarterly, 56, 

448-461. 

 McClurg, S. D. (2006). The electoral relevance of political talk: Examining 

disagreement and expertise effects in social networks on political participation. 

American Journal of Political Science, 50, 3, 737-754. 

 McNeill, P., Chapman, S. (2005). Research methods (third ed.). New York: 

Routledge.  

 Miclea, M. (2000). Psihologie cognitivă. Iaşi: Polirom.   

 Miller, A. H., & Klobucar, T. F. (2000). The development of party identification in 

post-soviet societies. American Journal of Political Science, 61, 4, 668-686. 

 Mutz, D., C., & Mondak, J. J. (2006). The Workplace as a context for cross-cutting 

political discourse. Journal of Politics, 68, 140-155. 

 Mutz, D. C. (2002a). Cross-cutting social networks: Testing democrating theory in 

practice. American Political Science Review, 96, 1, 111-126. 

 Mutz, D. C. (2002b). The consequence of cross-cutting networks for political 

participation. American Journal Science, 46, 838-855. 

 Niemi, R. G., & Jenings, M. K. (1991). Issues and inheritance in the formation of 

party identification. American Journal of Political Science, 35, 4, 970-988. 

 Nir, L. (2005). Ambivalent social networks and their consequences for participations. 

International Journal of Public Opinion Research, 17, 4. 

 Parsons, B. M. (2010). Social networks and the affective impact of political 

disagreement. Political Behavior, 32, 2, 181-197. 

 Pasti, V. (2009). Introducere. În G. Teodorescu (coord.), Alegeri 2008, Volumul I, 

Campanii, Lideri şi Sondaje. Iaşi: Polirom. 

 Price, V., & Jomini, N. S. (2005). Public attitudes toward polls: Evidence from the 

2000 U.S. presidential election. International Journal of Public Opinion Research, 18, 

4. 



19 

 

 Radu, I. (1994). Experimentul şi studiul de teren. În I. Radu (coord.), Psihologie 

socială (pp. 335-341). Cluj-Napoca: Ed. Exe. 

 Rateau, P. (2004). Metodele şi statisticile experimentale în ştiinţele sociale. Ed. Iaşi: 

Polirom. 

 Rotariu, T., & Iluţ, P. (2006). Ancheta sociologică şi sondajul de opinie: Teorie şi 

practică. Iaşi: Polirom. 

 Roscoe, D. D., & Christiansen, N. D. (2001). Cognitive and affective components of 

partisanship: An examination of the intra-attitudinal structure and political behavior. 

Paper Presented at the Anual Meeting of the American Political Science Association. 

San Francisco. 

 Russo, F. (2008). Causality and causal modelling in the social sciences. New York: 

Springer. 

 Scheufele, D. A., Nisbet, M. C., Brossard, D., & Nisbet, E. C. (2004). Social structure 

and citizenship: Examining the impacts of social setting, network heterogeneity and 

informational variables on political participation. Political Communication, 21, 315-

338. 

 Schoe, H., Gutenberg, J., & Schuman, S. (2007). Personality traits, partisan attitudes 

and voting behavior. Political Psychology, 28, 4. 

 Sean, R. (2008). The autoregressive influence of social network political knowledge 

on voting behavior. Behavior Journal of Political Science, 38, 527-542. 

 Simon, H. A. (1955). A behavioral model of rational choice. Quarterly Journal of 

Economics, 69, 99-118. 

 Sum, P. I., & Bădescu G. (2008). Ideological voting: A cross-national analysis of left-

right orientation in voting behavior. Studia Politica, 53, 1, 52-74. 

 Teodorescu, G. (coord.). (2009). Alegeri 2008. Iaşi: Polirom. 

 Tufiş, C. D. (2010). Ataşamentul faţă de partidele politice în România. În Comşa, 

Gheorghiţă & Tufiş (coord.), Alegerile pentru parlamentul european. România 2009. 

Iaşi: Polirom. 

 Velicu, I. (2009). Criza financiar-economică şi alegerile parlamentare din 2008. În G. 

Teodorescu (coord.), Alegeri 2008. Iaşi, Polirom. 

 Visser, P. S., & Mirabile, R. R. (2004). Attitudes in the social context: The impact of 

social networks composition on individual-level attitude strength. Journal of 

Personality and Social Psychology, 87, 6, 779-795. 



20 

 

 Voogt, R. J. J., & Salis, W. (2003). To participate or not to participate: The link 

between survey participation, electoral participation and political interest. Political 

Analysis, 11, 164-169. 

 Wogciesz, M., & Price, V. (2009). What underlies the false consensus effect? How 

personal opinion and disagreement affect perception of public opinion. International 

Journal of Public Opinion Research, 21, 1, 26-46. 

 Wood, W. (2000). Attitude change: Persuasion and Social Influence, Psychology, 51, 

539–570. 

 Zamfir, C. (1999/2005). Spre o paradigmă a gândirii sociologice. Texte alese. Iaşi: 

Cantes, p. 378. 



21 

 

 


