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SUMMARY 

The evolutions of Turkey’s Cultural Diplomacy have been analyzed within the study 

by relating to certain existential realities at international level.  Before it became a global 

emerging power, Turkey didn’t have a well-defined and extended official socio-humanistic 

mechanism that would represent its image and cultural diplomacy interests. In 1992, by 

efforts of Turgut Özal (YTB) there was such an attempt, but the results were short-term. 

However, through its institutional structures, Yunus Emre Cultural Center (since 2007), the 

Turkish Cooperation and Coordination Agency – TİKA, Maarif educational units and the 

Ministry of Diaspora and ethnic communities – YTB, Turkey had a tremendous activity area 

to regain. New Turkey comes with new directions and strategies for state representations on 

the international chessboard, wishing for prosperous bilateral relations with the states that 

share a common history and not only, and in the consolidation and substantiation of these 

relations it shall greatly focus on using the common cultural background. Culture is an 

excellent soft power instrument that will support Turkey’s interests in the global geopolitical 

strategies. The classical system undergoes a metamorphosis and turns into a multifunctional 

system, with socio-humanistic mechanisms that function in an organized manner. Socio-

humanistic mechanisms are empowered at their highest levels, and the official and private 

environments work together and support each other in the pursuit of national interest. Turkish 

culture “touches souls and hearts”. The five pillars have been established, geo-cultural 

dissemination channels for the cultural products in the international environment. The cultural 

event evolution has emphasized an interdependent relation among Cultural Diplomacy – 

Cultural Creative Industry – Economy (Revitalization), a relation clearly established and 

explained through applied analyses. The Symbol journey was followed from the stage of 

cultural information/matter, to its evolution into a cultural brand. The correlation between the 

presence of symbols and codes in the Turkish visual productions and the increased number of 

tourists in Turkey due to the impact of consuming Turkish cultural productions (watching 

well-known TV series, educational-cultural products, festivals, mass media) support the 

strong connection among the three abovementioned elements. The promotion of the Turkish 

culture, either through Cultural Diplomacy, or through Cultural Creative Industry, managed to 

record an impressive advance in the last fifteen years.  

*** 



3 
 

The evolutions of Turkey’s Cultural Diplomacy have been analyzed within the study 

by relating to certain existential realities at international level.  Before it became a global 

emerging power, Turkey did not have a well-defined and extended official socio-humanistic 

mechanism that would represent its image and cultural diplomacy interests. Yunus Emre 

Cultural Center is established in 2007, later becoming an Institute, which takes over this role. 

Globally, cultural politics of the great powers such as Great Britain, France, Germany, Russia, 

China, has been functional for a long time, through clearly established directions and 

structures, via the representative Cultural Institutes.  

Turkey had a century-long activity area to regain, which it managed to do quickly, 

reaching impressive numbers after only fifteen years of activity.  

Seen from this point of view, the development of the Turkish cultural diplomacy 

must be perceived as a regain of operation area, a task that the state has not officially 

undertaken until recently. The results of the study underline one of the important causes 

underpinning insufficient representation: by then, Turkey settled with the position of regional 

power, from its foundation until New Turkey’s interests began to outline. Cultural policies 

under Turgut Özal attempted to re-launch the directions of the Ministry of Diaspora and 

ethnic communities – YTB, in 1992, and aimed at educating pupils belonging to Turkic 

language speakers in Turkey, but the results were short-term, as was his governance.  

 

New Turkey comes with new directions and strategies for state representations on the 

international chessboard, wishing for prosperous bilateral relations with the states that share a 

common history and not only, and in the consolidation and substantiation of these relations it 

shall greatly focus on using the common cultural background. Culture is an excellent soft 

power instrument that will support Turkey’s interests in the global geopolitical strategies. The 

results of these undertakings show that we can speak more and more about culture geopolitics 

marked by geo-cultural areas where Turkey pursues a particular interest. 

Thus, Culture plays a major role in creating a positive image of Turkey in the 

international environment, in establishing and developing existing interstate relations, 

facilitating and establishing new multilateral relations, reestablishing others that became 

temporarily sensible, opening toward new markets for Turkish merchandise, etc.  
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New Turkey’s policies and vision are no longer identified with the old ones, that we 

were used to until recently, but rather have clear directions, dynamic strategies, policies that 

pursue the national interest at international level.  

The classical system undergoes a metamorphosis and turns into a multifunctional 

system, with socio-humanistic mechanisms that function in an organized manner. The 2019-

2023 Five-Year Plan of the Ministry of Development is a detailed analysis of the position of 

Culture, establishes objectives, directions and strategies to be followed, works on statistics 

and market analyses elaborated by leading specialists of the academic, university, scientific 

and private cultural world. Socio-humanistic mechanisms are empowered at their highest 

levels, and the official and private environments work together and support each other in the 

pursuit of national interest.  

If in democratic areas, the official environment acts separately from the private 

environment, and the interaction level is (de)limited, we notice that in Asia’s authoritarian 

states (China etc.) the private environment is controlled/subordinated by the state, it works for 

the state. The model of New Turkey is a constructive one, where the state supports the private 

environment and they work together for the national interest. This model can be assumed and 

can work only in the states that tend to resize their state power, image and meaning in the 

international geopolitics, by adapting to the current requirements of the 21st Century. Thus, 

Turkey, by its Cultural Diplomacy mechanisms, as well as by those of the Cultural Creative 

Industry, used cultural intelligence to disseminate its products on the global market, following 

five major geo-cultural pillars, as dissemination channels for the cultural information toward 

target groups. 

Transformations that mark Turkish culture generally fit the cultural evolutions of the 

great powers that, through the applied strategies and systems, maintain their leading position 

on the international political chessboard.  

Although the paper falls into the Culture area, it contains approaches from related 

fields, which bring an added value to the study, by new directions of interpretation and 

analysis. Thus, the first part of the paper, Culture. Between Cultural Diplomacy and Cultural 

Creative Industry presents extensive analyses in the field of cultural diplomacy, Turkey’s 

geopolitics as an emerging power, cultural geo-strategy, cultural intelligence, symbols and 

codes, cultural creative industry and securing cultural brands. We presented a theoretical 

framework that explains the triangle of cultural diplomacy, cultural creative industry and the 
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undeniable role of cultural intelligence as key factor in branding, from in nuce idea, to turning 

it into a symbol and then obtaining the cultural brand. We subsequently attempted to correlate 

the presence of symbols and codes from Turkish visual productions with the increased 

number of tourists in Turkey due to the impact of consuming Turkish cultural productions 

(watching well-known TV series, educational-cultural products, festivals, mass media).  

In the analysis of the interpretation directions, cultural diplomacy is the catalyst of 

social change and transformation, at the same time being a generator of behavioral and 

perception change. Cultural diplomacy shall benefit from dialogues and cooperation initiated 

via different means, and through its instruments it shall earn the trust and respect among 

states. Perhaps the most clear definition of Turkey’s cultural diplomacy is provided by Selçuk 

Aydın – graduate of the Cultural Diplomacy Academy YEE class of 2019, as a whole range of 

preoccupations aiming at creating a positive impact in other cultures, in order to establish trust 

and reputation, as well as long-term relationships; it „touches souls and hearts”, as it lacks 

treacherous interests.  

The paper has created a comparative and explanatory framework, developing case 

studies on the disseminated cultural productions (from TV series inspired from military or 

daily life, to festival symbols and other cultural activities), which enabled us to emphasize 

aspects of cultural intelligence in the use of behavioral codes and symbols. The five pillars 

have been established, geo-cultural dissemination channels for the cultural products in the 

international environment: the Turkic pillar of Central Asia, the ethnic minority pillar in the 

Balkan geo-cultural area, the diaspora pillar of the international environment, the Islamic 

pillar mainly in the Middle East and Africa, and finally, the global pillar covering the rest of 

the Turkish culture consumers, either occasional or regular. For each dissemination channel a 

certain type of cultural product fits better. For instance, in relatively conflict areas, TV series 

focusing on the great Turkish clans and men’s struggle to do their own justice records high 

audience (Karadayı, Kurtlar Vadisi, Deli Yürek etc.).  

The analysis of historical movies like the Magnificent Century, Ertuğrul: Diriliș, 

Payıtaht: Abdulhamit, although they were produced for the entire international market, 

through the cinema act, the events described, messages and symbols, indicate a high success 

on various levels. The first one, broke all records of international audience, being ahead of all 

other productions so far, but providing weight to the Ottoman culture, and had quick access in 

three geo-cultural channels: the ethnic minority pillar in the Balkan geo-cultural area, the 
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diaspora pillar of the international environment, the Islamic pillar mainly in the Middle East 

and Africa. When structuring the analyses of the military inspired series, we also considered 

previous studies focusing on the strong presence of cultural-military messages, such as those 

of Ökmen Y. E. and Göksu O., (Kültürel diplomasisi bağlamında Türk dizilerinin Ihracati ve 

Kültür Aktarımına Katkısı: Diriliș Ertuğrul Örnegi) or Tokdoğan N. (Yeni Osmancılık: Hinç, 

Nostalji, Narsisism). 

The cultural event evolution has emphasized an interdependent relation among 

Cultural Diplomacy – Cultural Creative Industry – Economy (Revitalization), a relation 

clearly established and explained through applied analyses and examples:  (ICC) the 

Magnificent Century series – (Economy and Commerce), the Ring of Hürem Sultan / Cultural 

tourism – tourism of the sets – cultural diplomacy is insufficiently perceived. Turkish series 

have an extraordinary tourism potential. Starting from the promotion of some buildings, 

palaces, locations of high historical and cultural value, to landscapes and locations of 

geostrategic value, or target locations especially selected to become landmarks with cultural 

potential for cinema tourism. If we consider that the movie was shot and aired between 2011-

2014, we would understand the cause that led to the increase of visitor numbers, recorded by 

Turkey in 2013 in museums, being the greatest increase by over one million at Topkapi Sarayı 

Palace and by almost 3,500,000 at the Topkapı Palace Museum. From the point of view of 

national museum economy, the percentage distributed to the visits of the Harem and the 

Topkapı Sarayı Palace Museum is 6,55%. Only in Istanbul, 23% of the museum cards were 

sold for the Harem and TopKapı Palace Museum in 2013. It was the first time, in many years, 

when the Imperial palace managed to overtake the religious establishment Aya Sofya, and 

would maintain an ascending trend even after the film ended the broadcasting, until 2018 

when there was a slight decrease. 

Another example would be the TV series Ertuğrul (ICC) - tamga/proverbial rings 

from the old Turkic patrimony / Cultural tourism on the set (Economy) - (Cultural diplomacy) 

visiting attraction included on the agenda of diplomatic visits – the Venezuelan President 

visited the Ertuğrul set because he was watching this series with great interest. In addition, we 

can review the enhancement of related economic areas: surgical industry and medical tourism 

by using beauty - beautiful actors (beauty can be bought), beautiful landscapes (tourism) etc.  

The analysis has succeeded to establish the three major stages of Turkish culture 

penetration in the international environment:  
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1. The stage of trading interest or assessing opportunities, when the image of 

Turkish culture was represented by various actors of the Cultural creative industry, beginning 

mainly in 1990, when Balkan countries exit the communist governance system and the Soviet 

Union collapsed. A massive competitive market was emerging, on which Turkish cultural 

products had to be marketed. The path was paved by Turkish businessmen, who found in the 

ex-communist markets a virgin market with a lot of potential. Alongside them, the Cultural 

Creative Industry is also making inroads. Initially through TV broadcasting systems brought 

in by Turkish entrepreneurs for their own consumption, and then by entering the market 

directly. 

2. The dualism stage or the awareness of the culture importance in the international 

environment, when, in 2005, the state offers legislative support to Cultural Creative Industry, 

namely to cultural productions. In other words, the period concurs, in a broader spectrum, 

with the Turkish administration's struggle with semi-legal business, while trying to enforce 

solutions for the centralized registration and consolidated records of foreign transactions. 

During this stage Turkish cultural and educational institutions are opening up and official 

actors are operating alongside private ones. At the same time, a strong private educational 

structure was operating abroad, pursuing its own image interests.  

3. The stage of unity in action or support for Culture, since 2015, when the state not 

only became aware of the true value of the image created by visual cultural productions, but 

also develops complex Action Plans (2019), while empowering the Cultural Creative Industry 

in this direction. Cultural-educational institutions have structured a strong network: the Yunus 

Emre Cultural Institute operates in more than 60 countries with 60,000 learners (2019: 

virtually), Maarif Foundation's network of educational units has managed to increase its 

institutional patrimony by 218 educational units, of the total of 767 schools owned by the 

FETÖ organization. With more than 300 schools, Maarif has 50,000 students in 49 countries 

(in addition to cooperation activities carried out with 67 other countries); in 2021 the Ministry 

of Diaspora and Ethnic Communities (YTB) recorded 165,511 scholarship application files in 

Turkey from 178 countries, with an increase in study requirements by 165 times in only a 

decade. The Turkish Cooperation and Coordination Agency – TIKA financially supports 

cultural projects of interest to the applicant countries, carrying out an impressive activity 

alongside the other three major Turkish institutions.  

The hereby study has also taken into account studies focusing on the aggressive entry 

or negative perception of Turkish TV series. The messages of TV series, especially those 
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inspired from history, have been perceived differently by some scholars of various 

international geopolitics. While some found them aggressive, others considered them 

excessively fictional and far from the historical truth. Although, as percentage, these series are 

insignificant compared to those presenting a daily life topic. However, it has been found that 

even the series based on daily life stories could incite reluctance, not only among specialists. 

In 2014, Maria Eugenia Costa carried out an analysis of the entry of Turkish series into the 

Latin American market, looking for the causes and vulnerabilities that have favored such a 

high consumption of Turkish cultural productions at the expense of Latin American ones. In 

Serbia, the Serbian sociologist Ratko Bozovic - expressed his concern about the popularity of 

Turkish dramas that emphasized traditional Turkish values and cultural-linguistic similarities 

between Turkey and the Balkan states. Researcher Miriam Berg, while conducting research 

on the impact of Turkish TV series in the Middle East, on samples of 100 young people in 

Qatar, concludes that TV series lead to breaking down prejudices against the Turkish state and 

society. 

If the reaction to the fictional elements in the series are justifiable, the reactions to 

the conveyed cultural elements actually reveal certain concerns (losing the position of major 

supplier of TV series on the international market at Turkey’s expense - ranked 2nd worldwide 

in 2019 after America, or based on negative perceptions of otherness accumulated in Balkan 

education before 1990 as invaders and enemies, or reluctance due to other interests in the 

defined geopolitical space, etc.). As a result, we made an introduction to identifying the 

presence and frequency of messages and codes in TV series, as a factor of explaining their 

impact on changes in perception, social behavior, etc. 

The study proves that the “aggressiveness” suggested by some is nothing but a 

product of the Cultural Creative Industry in the attempt to render some scenes more 

expressive and creating stronger emotional impact through gesture behavior, words, sounds, 

etc., in order to convey certain emotions in geo-cultural environments where Turkish 

behavioral codes do not have a common traditional background and could not be activated. 

The nature of the expected result was therefore economic and financial, through an aggressive 

image policy to position the Creative Industry on the market, and a traditional background 

marketing of customer loyalty through symbolic costs ($30/TV series in 1997, entering the 

Kazakh market).  
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The novelty of the study is, in addition to the chosen topic, the approach to the work 

sources, which are almost 90% Turkish. The sound knowledge of Turkey’s evolution (in 

terms of geopolitics, culture, history, linguistics mentality, etc.) enabled us to perform 

research that covers a broad spectrum of domains.  

Outlining Turkish methods and patterns of action as a dynamic power in 

international geopolitics provides the foundation for the system of socio-humanistic forces set 

in motion.  

Although the courses of action of Turkish Culture allow for varied interpretations 

due to the Cultural Creative Industry’s sales policies, through Cultural Diplomacy strategies, 

and through the perception shaping methods established by Cultural Intelligence, one should 

not overlook the history of cultural policies that followed the three elements: Political-

Diplomatic Dialogue - Consolidation of Foreign Trading Networks - Image and State Power. 

The direction is being resized according to current requirements. This has been proven 

throughout the thesis by statistics illustrating the impact of cultural elements in creative 

productions on various areas of the economy. 

Another novelty element that must be emphasized is the survey conducted on a 

sample of 34 Turkish entrepreneurs who answered a set of questions, the most important 

being listed below. These questions helped us to understand how important culture is for 

Turkish people, who cannot stay outside their country without a Turkish-speaking 

environment. The survey revealed that the first penetration stage of Turkish culture into the 

international space after the 1990s was by entry of Turkish businessmen as entrepreneurs into 

those geographical areas. Their answers also led to the conclusion that one cannot speak of 

cultural diplomacy in the Balkans and the former Soviet area before the establishment of 

Yunus Emre Cultural Institutes (30/34), because cultural activities were very few and did not 

establish Turkey's image (30/34). At the same time, the survey revealed that cultural activities 

are already quite limited and children in the diaspora do not benefit from as much cultural 

education as they would like (34/34).  

The creation of a viable theoretical and analytical framework for structuring the 

process of cultural developments in Turkey highlights the transformations that have taken 

place in the great field of Culture, with immediate implications on other fields such as 

Economy, Communications, etc. Culture has crossed the boundaries of the institutional space 

and entered the private space, it has resized its product propagation directions, and the 
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multicultural dialogue in this sector is gaining an overwhelming importance. As a result, our 

undertaking has attempted to distinguish the Cultural Diplomacy strategies from those of the 

Cultural Creative Industry in order to have a deeper understanding of the developments taking 

place. 

Moreover, the examples used aimed at explaining the role of symbols in a state’s 

cultural economy, and followed the path of some historical subjects/objects in their evolution 

towards symbol, and then its development into a cultural brand. Chapter III Open Space 

festivals and museum activities, and the following one focus on how the crises that occurred 

on the political scene impacted the production of the Cultural Creative Industry, and the other 

economic sectors of Turkey (Tourism, Commerce, Private Medical System, etc.). The 

collaboration of the central administration with the academic and university environment, as 

well as with the private NGO environment, have the great benefit of turning old Turkish 

customs or new topics into real brands for festivals or open space events.  

Chapter IV Turkish TV series on the foreign competitive market examines the 

production of entertainment visual materials such as TV series. By establishing the 

evolutionary stages of international market penetration and the timing of the central 

administration's intervention in the production and marketing process on the foreign market; 

the force of the intervention and the measures ordered for planning the strategies of Turkish 

cultural democracy, it was possible to achieve the highlighting and explanation of the 

methods that Turkey implemented to joining the international market, the steps taken, the 

nature of the needs that dictated the direction and the emerging position on the global market. 

We also established the extent to which the dissemination of Turkish cultural products in 

Turkey's geo-strategic basins have succeeded in breaking down the barriers of otherness 

perception and creating new opportunities for dialogue, especially around the geo-cultural 

pillars (dissemination channels of cultural creative products). Knowing Turkey's political line 

of “creating bridges” of dialogue and “zero problems with neighbors”, successfully 

implemented policies, the cultural factor for New Turkey's policies plays a paramount role. 

The novelty of the study consists in the fact that we do not have reference works that 

tackle the process of Culture evolution between the official and private environments. The 

study largely aimed at corroborating the information obtained from analyses with official and 

media sources, studies that enabled interpretations and explanations by methodological 

approaches. We opted for a simpler method, through explanations and examples, small case 
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studies, in order to make the work more accessible to those who are not very familiar with 

specialized approaches in the field of Turkology. 

The scientific analysis of reports, statistics, and scientific studies enabled the creation 

of a real vision on Culture’s evolution stage, and the social surveys conducted on a group of 

34 Turkish businessmen from Romania supported the scientific undertakings. Another raw 

material used consisted of the interviews conducted with the Cultural Diplomacy Academy 

from Istanbul, class of 2019, who bring new perspectives in understanding the value of 

Culture as a soft power instrument in Turkey’s private and official policies.  

The qualitative hermeneutic research on cultural productions aims at outlining a 

more precise vision on the interests of socio-humanistic mechanism disseminating culture. 

We took in consideration the impact generated by a cultural activity, and at the same time, our 

work widely covers the analysis of symbolism and codes applied in movies. 

The study proposes a new perspective of scientific analysis of a topic that has not 

been addressed so far, experiencing fragmented approaches, the point of view of a Turkologist 

who believes that Turkey will become an inspiration model for other countries that wish to 

assert themselves in a currently reshaping cultural geopolitics. This analysis is based on an 

interest in issues related to the Turkic world through linguistic, educational and research 

skills, developed by the author in her work of over two decades as a Turkologist by means of 

scientific, educational and cultural activities within the Turkish official environment, having 

as general aim the development of the Romanian-Turkish cultural interference, etc. The same 

applies to her specialization at the YEE Cultural Diplomacy Academy in Istanbul (class of 

2019), completed through the project Transylvanian Tulip Festival, a project that also enabled 

the author to enter the Cultural Creative Industry through the trademark obtained. Thus, the 

hereby analysis was conducted from the perspective of an analyst who is part of the socio-

humanistic mechanisms of Turkish culture, both through institutional and NGO activities in 

the field. Based on the expertise gained in the field, a topical study was obtained, focusing on 

the developments and transformations taking place in the field of Turkish culture, namely the 

methods of valuing historical objects/subjects and including them in the international circuit.  

KEY WORDS: Republic of Turkey, Cultural Diplomacy, Creative Cultural Industry, 

Cultural Brands, Festivals, Turkish TV Series, Symbols, Codes, Cultural Intelligence. 
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