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Abstract 

 

Key-words: France, Romania, advertising, advertising language, advertising translation, 

French model, influence 

The doctoral thesis „Socio-cultural and linguistic features of the advertising message. 

France and Romania between 1919 and 1939” is structured in four chapters and subchapters. 

Given the interdisciplinary nature of this doctoral thesis, the first chapter 

"Multidisciplinarity of operating concepts" (pp. 11-42) focuses on explaining the terms in 

advertising, language and sociocultural frequently used during this research. In most cases, a 

term-concept corresponds to some definitions taken not so much from dictionaries and 

encyclopaedias, but from basic works from the extensive specialized bibliography (see pg. 641-

734), in order to record distinct approaches offered by authors and researchers in those fields.  

The second chapter “French and Romanian sociocultural metamorphoses in the modern 

era” (pp. 43-87) illustrates the dynamic and integrative-cultural evolution of the advertising field, 

highlighting its interaction with other fields of social and spiritual life, the way in which 

industrial and technical progress has made a major contribution to the European development of 

this area of activity. Advertising reflects the values, morals and principles of daily conduct and 

celebration of a certain period. This chapter offers a presentation and analysis of the 

sociocultural metamorphoses of what we might call the French model of interwar society, the 

one that left its mark on the advertising sphere in Little Paris. 

In the first subchapter "What a modern French society meant", we analysed the 

beginnings of modern European advertising, after the Great War, when French culture became a 

model, and we continued with the factors that contributed to its evolution and development. The 

written press played a decisive role in the evolution of advertising, being one of the main 

supports for inserting models and advertisements. Along with the written press, in this 

subchapter, we also analysed previous historical events, which boosted the development of 

French advertising. For example: the French Revolution of 1789 and the steps that were taken, 

the adoption of the French Commercial Code in 1807 and its benefits for citizens etc. 

The chapter also reveals historical aspects of the life of the French in the pre-war period, 

in Parisian society, with the beauty of the City of Lights, which attracted foreign travellers from 
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all over the continent, some of them such as fashion designers from other European cities to 

settle in Paris due to the numerous opportunities for development and professional affirmation.   

I considered it necessary to briefly describe the influences of American advertising, 

which had evolved more rapidly than French advertising, becoming an example to follow for the 

latter. The French took over, in the first decades of the twentieth century, from the Americans the 

advertising strategies and techniques of sociocultural pragmatism, and became aware of the 

importance of this field for social and economic development for the entire European continent. 

French painters began to express their emotions with the help of posters, which in France 

experienced a spectacular evolution. The French poster was captivated by the unique 

transposition techniques and the colour palette chosen with great skill. The lithographic 

technique facilitated the progress of the posters, and the modern means of exposure favoured the 

increase of their number. We presented the names of some poster creators, who, through their 

creations, contributed to the modernization of the French pre-war and inter-war poster. For 

example: Jules Chéret, Henri de Toulouse-Lautrec, Eugène Grasset, Alfons Mucha etc. 

We tried to prove that one of the merits of the mentioned poster creators was based on the 

highlighting of the physical-moral beauty, culture, refinement and victorious female smile, which 

they transposed in the posters promoting the goods or some well-known places and to this day, 

such as the Moulin Rouge. Creative posters reflected people's lifestyles, moods, morals, and 

principles. The tumultuous life of the French district of Montmartre attracted most intellectuals 

to the premises of this district, where some of the famous promotional posters appeared, which 

still enjoy appreciation, for example the Moulin Rouge poster, created by the genius of Henri de 

Toulouse- Lautrec. We showed how in many of the posters the peculiarities of the Art Nouveau 

style were clearly distinguished, which was affirmed mainly between 1890-1910, being 

characterized by the richness and variety of floral motifs used, curved lines, excessive ornaments 

inspired by the shapes of plants, trees and other elements from nature. 

The next subchapter entitled “The premises for the establishment of advertising 

modernity on the Romanian territory” (pp. 63-79), offers a socio-anthropological and historical 

analysis of the events that took place in our country that made possible the gradual penetration of 

a European civilizing spirit, which facilitated advertising progress. For example, the signing of 

the Customs Convention in Suceava in 1460 by the ruler of Moldavia, Stephen the Great with 
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Poland, which facilitated the penetration of foreign goods on Romanian territory. The subchapter 

analyses the way in which the social and cultural life of the Romanian urban population has 

evolved since the 1500s, when, according to the consulted sources, foreign merchants came to 

these territories: English, Greeks, Turks, Armenians and Jews etc., their number becoming 

higher in 1782, with the arrival of the French merchants, who conquered the Romanians with the 

beauty and quality of the fabrics they brought. The writings of cultural historians, sociologists 

and historians of the Romanian press helped us to understand and analyse the complex 

phenomenon by which, starting with 1800, the French language came to enjoy an appreciation 

from the Romanians, the ladies of high society being attracted by the model. French culture, the 

quality of the fabrics, the elegance of the manners and the refinement of the French, which 

blindly subjugated their behaviours. 

The transposition of the French sociocultural model in the sociocultural life of the big 

Romanian cities, especially in Iași and Bucharest was influenced by the young Romanians who 

came to continue their studies in the big French university centres, by foreign travellers who 

came to our country with exchanges of goods and diplomats, people of culture, teachers 

established mainly in the big Romanian cities. The acquisition of certain Western customs was 

also achieved through models and ways of spending free time, especially preferred by ladies, 

such as balls, dancing evenings, parties, which were a way of socializing. These parties 

mimicked the "European" way of life, with ladies showing an affinity for the rights and freedoms 

enjoyed by men, especially French women. The written press was, in turn, one of the supporters 

of Romanian women in obtaining observable democratic rights and freedoms in European 

countries, especially in France.  

The increasingly frequent trips of ladies and gentlemen from high society, of young 

people advantaged to study in European universities, especially in major French cities, but also 

in Germany, traders and merchants who came to Romania, are the main factors that contributed 

to the modernization and opening of social life in the Principality, then in the Kingdom of 

Romania, compared to the attractions of a new European cultural model, dominated by the lights 

of France. 

The nineteenth century brought many improvements in science and technology, which 

contributed to the transformation of the lifestyle of the urban or semi-urban population. 
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Economic and industrial progress has generated ideas and changed mind-sets. The written press, 

in turn, experienced a rapid development, the number of newspapers and magazines increased 

considerably, this allowing a much more direct and fast access of the literate population to 

information. From this theoretical perspective, in the last subchapter, 2.3. "How was the French 

model seen by Romanian intellectuals?" Our thesis found an interpretive support in Romanian 

multidisciplinary studies and research, from the ideological and philosophical critique of the 

“bottomless forms” of Titu Maiorescu and Junimia to the integratively holistic Lovinescian and 

postlovinescian one, to Pompiliu's researches of cultural anthropology Eliade or the recent ones 

of Constanța Vintilă-Ghițulescu. 

Romanian intellectuals expressed their opinion that the new Western sociocultural model, 

which was increasingly imposed on the territory of our country, must be approached in a 

complex way. Some of them rightly considered that you could not easily establish certain 

principles and norms of liberal life in a society where the reminiscences of the conservative 

morals of previous centuries persisted, others, on the contrary, were of the opinion that the new 

sociocultural model should be imposed and will influence the economic, social and cultural 

progress of Romanians. 

 Most Romanian creators of advertisements and mock-ups have encouraged the 

transposition of the new social and cultural model in the urban public space, our work will 

demonstrate through ethno-anthropological analyses from the second part, how the battle was 

won through posters and advertising texts. In the advertisements we analysed and which we will 

return to, we found the presence of a large number of language borrowings, and downloads of 

graphic models, which can always be used as arguments for the theories stated by historians, 

linguists, culturologists and anthropologists as herein above mentioned. Most of the time, the 

structure of the advertising texts followed the French model. The authors of the Romanian 

advertising texts were impressed and totally attracted by the elaboration techniques of the French 

advertising posters, which amazed them by the variety of colours and by the light ways in which 

they were elaborated. Advertising, through its texts and images, has contributed to the 

modernization of Romanian society. We must mention the desire of Romanians, especially the 

ladies of the big cities, to take over and institute the modernizing ethno-cultural elements, which 
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massively facilitated the process of Romanian sociocultural and economic development from the 

pre-war period. 

Chapter III, "Socio-cultural features of French and Romanian advertising messages from 

the interwar period" systematically presents a vast issue of aspects of economic, social, cultural 

life of French and Romanian societies, trying to demonstrate how they were affected after the 

First World War. The main target of our ethno-anthropological approach was the relationship 

between the female and feminist print media and the advertising field, benefiting from the 

growing space allocated to advertisements by women's newspapers and magazines in Paris and 

Bucharest. The first subchapter, III.1. "French Civilization in the Interwar Period" provides a 

brief overview of the lives of people in modern urban society, which has begun to gain 

momentum as a result of discoveries in science and technology, transport, culture and education, 

but and openings in social mentality and morals. 

Women began to want at all costs to obtain equal rights with men, to become 

emancipated, to take many steps to obtain the right to vote. Practicing sports and physical 

activities became the favourite "occupations" of ladies, for which physical appearance began to 

be a priority. The advertisers encouraged and promoted this new prototype, libertine, this new 

female model, with the help of advertisements in the written press, which obsessively presented 

beautiful, elegant women with neat complexion and a seductive smile. 

Renowned French fashion designers quickly adapted to the new ideological and cultural 

demands of the ladies, offering them outfits that emphasized their physical beauty. The 

advertisements in the women's and feminist print media were the main source of information for 

the ladies, who were almost daily informed about the new collections and outfits made with great 

skill by French or foreign fashion designers who arrived in Paris. 

Numerous discoveries in several fields, of art, science and technology were promoted 

with the help of exhibitions organized in major European cities, which, in addition to 

familiarizing visitors with these inventions, offered all those interested in travelling the 

opportunity to visit the metropoles of Europe, as the railway transport intensified at an 

unprecedented rate.  

Continuing the approach, I effectively illustrated the changes in the French advertising 

field, which, at first, due to the reluctance of the French, had not known a level of development 
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similar to American advertising. The French creative posters, works of several visual artists, to 

which I referred before, were, along with the written press, the main advertising media of the 

great European metropolis, Paris. 

Advertisers appealed to visual artists, to poster creators as they managed to visually 

emphasize the qualities of the promoted product, so that its image remains in the mind of the 

customer for a longer period of time. In these part first subchapters, theoretically more important, 

of the doctoral thesis, we mention the creators of posters who made numerous posters, which in 

addition to promoting the products of a particular manufacturing company, highlighted the 

indestructible link between art and advertising in the French written press. 

But, along with the ads in the written press, the products started to be promoted also 

through the advertisements broadcast on the radio, but especially through the creative posters. 

Especially in III.2. “The advertising message in France”, our approach aimed at 

systematizing all the major aspects of the French written press historical evolution issue, 

because, in the next III.3. “The role and importance of the French women's press in the interwar 

period”, feminist whom determined the change of the ethno-social status of the French woman, 

offering her as a European cultural model, not even fully followed today. 

The French women's and feminist print media from the interwar period managed through 

its virulent and emancipatory and disinhibiting articles to highlight the new emancipated female 

model. The written press has become one of the viable sources of information, as it presents and 

analyses daily or weekly, both national and international events. I noticed and highlighted a 

diversification of the women's and feminist press in Paris and Bucharest: the contents of these 

newspapers and magazines become richer in information and advice useful to readers, precisely 

due to the presence of a variety of headings: fashion, beauty, home care etc. The number of 

commercials inserted in the pages of women's and feminist magazines and newspapers has 

increased considerably, in the two decades subject to analysis, the people in charge of these 

publications being aware of the financial support offered by them. The commercials on the pages 

of the mentioned press category promoted a diversity of goods: articles of clothing, fabrics, many 

of them promoting the famous Parisian fashion houses, products for personal care and for the 

household etc. The small ads also appeared in the content of these newspapers and magazines.  
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The commercials promoting clothing items illustrated the metamorphoses in the public 

life of interwar women, promoting the new style that offered ladies more comfort, elegance and 

freedom of movement. Among the changes in the field of clothing fashion were the shortening of 

skirts and dresses, the reduction of accessories, which were often used in excess in the pre-war 

period, for example: precious or semi-precious stones, feathers, brooches etc. The elimination of 

the corset was another element, which gave a new breath to the interwar French female fashion, 

which became known and appreciated all over the world. The ladies' hairstyle was also subjected 

to transformations, the new trend being the "boy's" haircut. Bright cosmetics and colours have 

become very popular, highlighting the beauty of women's skin, eyes and lips. Advertisers 

informed their clients through advertisements that began to take up more space in women's and 

feminist newspapers and magazines. 

Starting with subchapter III.5. "Romanian civilization in the interwar period, between 

originality and imitation", our interpretive-ethno anthropological and philological approach has 

acquired a different shade, a different colour, focusing on comparing the facts in the two 

countries, identifying and analytical detailing of the process of “massive penetration of the 

elements of French culture and civilization in the Romanian cultural space”. 

It is the period when the intellectual women from the big Romanian cities, many with a 

university career in European metropolises, Paris being one of the favourite university centres of 

Romanians, began to gather in associations and societies that fought for equality in social and 

political rights. These associations were led by intellectual women of real prestige, many of them 

graduates of the faculties of the great European university centres. Upon returning to the country, 

these ladies wanted and fought for the introduction of liberal norms and principles in Romanian 

urban centres. 

National advertising agencies have also appeared in our country, as well as branches of 

international ones, in the big cities, the written press becoming a loyal supporter of them. This 

subchapter also analyses the Romanian graphic arts development level, based on the articles and 

studies of the authors from the interwar period and on their evaluations. Romanian advertisers 

and graphic designers did not yet have a tradition and no well-structured poster making 

technique. The lack of funding sources, as well as the existence of specialized schools have 

delayed the development of the Romanian advertising field. Romanian ad creators were attracted 
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by the techniques used by advertisers in European countries, showing a predilection for French 

advertising posters. Thus, the Romanian posters from the interwar period, to which we will 

return, often followed the French model from a linguistic and iconic point of view. 

In the mentioned subchapter we also analysed the way in which the methods used by 

advertisers for the promotion of foreign products were diversified and enriched, such as the 

appeal to personalities from different fields of activity. 

The research continues with the presentation of clothing trends from the interwar period, 

this new fashion being promoted both directly and by foreign travellers from European countries. 

Travel to the West continued in the interwar period, in addition, their number increased 

considerably due to the advent of new means of transport, especially motoring. 

The Romanian women, in particular, the ladies from Bucharest and Iași were conquered 

by the new clothing style, comfortable and attractive, promoted by the big names in the fashion 

field, taking it over. This transformation of the clothing style was also determined by the 

dynamic, more alert interwar way of life. The new models have also become accessible to the 

middle classes, to the rising urban blankets, due to the variety of fabrics, imported, in most cases 

from Paris. 

Subchapter III.6. "The Romanian advertising message from the interwar period, 

characteristics and influences", tries a detail of advertising and a critical analysis of foreign 

influences diversification ways, in the commercial journalism in Romania, penetrated, more and 

more obviously by German, English and northern influences -American, which tried to reduce 

the dominant French. However, in the two decades statistically analysed, the Bucharest press 

remained dependent on the French one, a fact highlighted by us also by the weight and surplus 

number of posters promoting French brands through the Romanian ones had remained 

considerable. The women's and feminist magazines and newspapers in Bucharest to which I had 

access contained an increasing and increasing number of advertisements and advertisements for 

the sale of clothing: dresses, coats, skirts, shoes, etc., along with cosmetics and perfumery. , 

considered a luxury of Parisian brands.  

The research continues with the historical presentation of the Romanian newspapers and 

magazines from Bucharest and France, which began, since the 19th century, to appear in the big 

cities and whose purpose encouraged the transmission of French liberal principles in our country. 
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I undertook a brief description of their cultural-historical role, led by Romanian intellectuals, 

who maintained and encouraged Romania's relations with European countries, especially with 

France, giving subchapter III.8 "The role and contribution of the female press in transmitting the 

advertising message" the meaning it deserved in the economy of our approach, as a theoretical 

basis for part II. "The corpus of comparative ethnographic-sociological and anthropological 

analyses". 

The next chapter, the last in the theoretical and analytical part of thesis IV "Description 

and analysis of the corpus" is divided into several subchapters, namely five, of which the 

penultimate IV.5. "Analysis of the contents of French journals used in the corpus" with actual 

chapter dimensions. (see pg. 156-197). In the first subchapter we presented the theories of 

several authors that we relied on in the process of selecting the ads to be researched. 

The chapter continues with a brief characterization of French and Romanian women's and 

feminist newspapers and magazines, published in the two big cities of Paris and Bucharest, in 

which we identified the ads that helped us observe and typify linguistic and iconic features to 

demonstrate influence. French in Romanian commercial advertising. After these more general 

considerations and after the statement “The main common analysis criteria, applied to 

advertisements”, both regarding the linguistic message and from the point of view of the iconic, 

in IV. 3. "Characteristics of the product marks used in the Corpus" I have listed, in tabular form, 

five-column synthesizers with a number of 35 marks with their names (column II), national 

affiliations and residences (column III), and brief data on the historical evolution of the 

respective brands (last column). 

I sincerely confess that we have chosen to present the marks and brands in tabular form, 

considering that the information in the content will be useful to the reader, helping to become 

familiar with them before the presentation of French magazines and newspapers for women used 

in the analytical corpus: Vogue, Les Modes, Le Jardin des Modes. The broad and comprehensive 

approach in subchapter 4.5. "Analysis of the content of French magazines used in the corpus", 

spread over no less than 41 pages is meant to emphasize the grandeur and altitude of French 

commercial journalism, the model followed to the limits of "pastiche and plagiarism" as we 

understand it today by Romanian interwar advertising. 
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The French and Romanian newspapers and magazines in which we identified 

commercials and which we subsequently analysed, were described and examined in the 

following subchapter 4.6. I referred mainly to those articles that describe and emphasize the new 

status of the interwar woman in Romania, the modernization of her spirit and mentality, with 

reference to the way the promoted libertine model was taken over by Romanian women, eager to 

assert themselves politically and socially, and especially eager to access the public sphere. The 

special contributions of the Romanian interwar publications were briefly radiographed: Domnița, 

Gazeta Femeii, Jurnalul Doamnei, Mariana, Moda, Realitatea Ilustrată, with a special emphasis 

on the accents of adherence to Western models, in their special sections. 

The bilingual corpus of French and Romanian ads from 1919 to 1939, identified in 

newspapers and magazines in Paris and Bucharest, presented in the next subchapter, sheds light 

on how Romanian advertisers were inspired and took over strategies from French advertisers and 

advertising techniques. The French ads are translated with the insertion of the source text in the 

footnote, and in the case of Romanian ads we chose to write the text to facilitate the readers' 

understanding due to the lack of legibility of the text, in the case of several models. We believe 

that the texts of the advertisements will help us to identify and observe the common linguistic 

peculiarities, the way in which the Romanian advertisers have adapted some terms and phrases 

and the “fidelity” to the source text. 

The commercials identified in this Corpus were divided into three main categories: 

almost identical ads, processed ads, where we identified similar elements and different 

advertisements, but close by virtue of semiotic, pragmatic-stylistic and intentional similarity. 

If in the case of the French model we managed to identify three Parisian magazines for 

women in which to find continuity and containing advertising models designed to allow us to 

observe for a long time the common linguistic and iconic features, in the Romanian case, we did 

not identify newspapers and women's and feminist magazines, published in Bucharest, with a 

long publication, similar to the French case.  

Also, we could find that, due to multiple sociocultural reasons, such as the lack of 

institutional tradition, funding, the interval of appearance of the Romanian advertisement 

corresponding to the inspiring French one was quite late. Towards the end of the researched 

period, we noticed that the Romanian composite ad, based on French techniques, appeared at a 
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shorter and more natural interval, the synchronization being due to the progress of means of 

transport, which facilitated the travel of advertisers and diversification of information channels. 

For each French commercial in the interwar Parisian magazines, I identified the 

correspondence in the Romanian newspapers and magazines in Bucharest. We opted for an 

individual ethno-sociological analysis of both French and Romanian advertising, and then they 

will be analysed contrastively, in order to compare the "common" linguistic and iconic features, 

as well as the distinct elements of the first ethnographies. 

In the texts of such ethnographically detailed ads, we have identified the ways in which 

advertisers have resorted to general categories of expository rhetoric, in many of the messages 

dominating particular features specific to the epidictic and deliberative genres. The not always 

confessed purpose of the advertisers being the amplification of the "special features" of the 

products, the discourse was designed so that consumers "believe" that by purchasing them they 

can achieve the successes they aspire to: public of social life. 

The use of pronouns, especially the formulas of the pronoun of politeness, the third 

person, the singular number, was, in turn, an "effective persuasive method". By emphasizing the 

chosen pronouns of politeness towards the client, the French and Romanian advertisers aimed, in 

fact, to influence its decision, speeding up the decision process regarding the purchase of the 

products promoted by advertising. 

The presence of numerous adjectives and qualifying adverbs through which the product is 

subjectively evaluated by the advertiser is another persuasion strategy by which consumers were 

assured that they will always make the right choice if they "try" the goods of te respective brand.  

The actual texts of the Romanian advertisements contain a surprisingly large number of 

language borrowings and terms adapted from the French language. Romanian advertisers were 

generally oriented towards the sociocultural context of interwar Bucharest in which the French 

language had come to enjoy a wide appreciation among the population, being a second language 

of salons, cultivated especially among ladies. Also, through these terms, the creators of posters 

and ads, Romanian advertisers wanted to emphasize the authenticity of the promoted products 

and the foreign origin, usually French. 

The role of enumerations, other forms of repetitiveness, with roots in orality that we 

learned from advertising texts was to rhetorically emphasize the variety of qualities and the many 
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benefits that cosmetics and personal care products had on customers, recruited especially from 

urban classes, on the rise, where the feminist movement has long gained a foothold in women's 

newspapers and magazines researched by us. 

The sober use of style figures, mostly comparisons, hyperbole and metaphorical 

personifications led future customers to consider themselves belonging to this urban bourgeoisie, 

to believe that the products promoted are indispensable to such a social status and cannot be 

replaced by those of competing brands. Advertisers were familiar with the dominant mental-

behavioural stereotypes of the time and with the preferences of urban consumers of cosmetics 

and perfumes, adapting their form language and expressive abilities to their desires, in a 

continuous search for advertising and commercial success. 

The use of imperative formulas is the direct, direct and familiar way of addressing, 

through which the interwar advertising aimed at instigating ladies and gentlemen emotions and 

desires, to practically urge customers to action, to take immediate business action. 

Another technique, observable especially in the second half of the mentioned interval, 

after extinguishing the effects of the economic crisis of 1929-1933, was to appeal to people in 

the public sphere, appreciated by customers, who symbolically expressed their delight in the 

product / products of brands / those brands. This technique is called today, using the Anglicism 

"testimonial" and is common in contemporary advertising. The interwar advertisers knew how to 

value, indirectly, the trust and appreciation enjoyed by these female personalities of the time, 

dominated by the used figure of Queen Mary, the Mother Queen, who determined the clients to 

act. In addition, this method facilitates the retention of the message by future customers. 

Both in the analytical-theoretical chapters, and especially in the Corpus of Applied 

Ethno-anthropological Analysis, we emphasized the use of repetitions in advertising texts, which 

marked the beneficial properties of promoted goods, repetitive expression formulas contributing 

to an easier retention of the direct message and the subliminal one. 

The French and Romanian ads creators frequently resorted to adjectives degrees of 

comparison, especially to the superlative degree, in order to further emphasize the 

"unprecedented" qualities of the promoted goods by associating this expressive reflex of 

everyday language with similar orality technique. 
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The price mentioning was also a common element obsessively encountered in the texts of 

French and Romanian ads, the advertisers wanting to highlight the idea of the price-quality ratio 

always "advantageous" to the customer, an advertising ploy through which the consumer was 

equally induced the idea of the accessibility of the promoted product / products, thus giving it, 

from the outset, a commercial advantage. 

Through the direct addressing method using the noun: “Madame”, “Lady”, the 

advertisers aimed at directly and subjectively sentimentally involve the clients in “speeches”, 

determining them first to go through the actual texts of the advertisements together with the 

adjacent visual images. 

Another technique is to convey the visual image of the happy customer, whom has 

already used the product and is fully satisfied with its beneficial properties, assuming the 

"emotional commitment" that the future customer could have a similar state of satisfaction. 

In a large number of texts of Romanian ads analysed in the corpus, we identified the 

toponyms France and Paris, preferred by advertisers in order to highlight the noble provenance 

of the products. Being overwhelmingly influenced by the mental-cultural stereotypes of the time 

and the appreciation of French products by the clients of interwar Bucharest. Both in the first 

part of the paper and in the second, in the ethno-sociographies of the 42 analytical chapters of 

advertisements of the analysed Corpus totalling 126 sociocultural analyses of models excerpted 

from French and Romanian women's and feminist magazines, a main concern of Our approaches 

were the problems of translation, adaptation and / or adaptation in Romanian of specific 

terminology, style and French advertising rhetoric, in other words specific translation issues. 

If we refer to the advertising texts and the translation strategies applied, we noticed that 

in most examples, Romanian advertising translators were copiously inspired by French 

advertising texts, taken as "models" of linguistic accuracy and expressiveness and clarity 

"adapting them to the interests of the target audience”. In dozens of other examples of 

advertising texts I noticed a takeover of French texts, without the translation option. And in this 

case, the advertisers take into account the privileged status of the French language and the 

linguistic knowledge of the ladies from Bucharest, the loyal customers. We have pointed out in 

the three analyses of these ads that the "advertising translator", unlike translators from other 

categories of texts in other fields, has the possibility of successively and repeatedly 
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"approaching" and "moving away" from the source text, he can easily replace terms and phrases, 

so that the translated text, also called the target text, is positively evaluated by the consumer. 

Advertising translation, according to the author Mathieu Guidère, one of the few authors who 

theoretically approached this field, began to be studied relatively late by philologists, only in the 

1970s. The advertising text is translated and adapted according to the main purpose commercial. 

Referring to the complexity and analytical significance of the text-image ratio, we 

frequently noticed the preference of Romanian advertisers for the visual image significantly built 

after the models of the last currents, especially in the second half of the interval, to the detriment 

of the written text, which seems to be diminished role. They understood the importance of the 

iconic and the way in which the complex visual image managed to persist for a long time in the 

reader's memory, willing to neglect the content of the text itself. 

In the case of "adapted" advertising texts, according to a foreign model, the creators of 

Romanian advertisements remained faithful to the "motivation" invoked by French advertisers 

stating briefly, after the French advertisement: "visible results after first use", "beautiful and 

velvety skin", "radiant complexion cleanliness ”,“ feminine emancipation ”etc. 

The technological and industrial typographic progress determined and facilitated the 

elaboration of the advertising posters, where the iconic component starting to prevail especially 

in the second part of the researched period, knew the most significant advances. At the beginning 

of the interval, I noticed that a fairly large number of drawings were made in plain pencil or 

charcoal, advertisers used graphic techniques to illustrate the images of products and people on 

posters. Over time, however, in most models examined and analysed we identified the 

increasingly obvious influences of artistic currents that marked the period, noting in many 

analyses especially the peculiarities of Art Deco, which shows a definite evolution. 

The iconic contents of the researched French and Romanian models presented, more and 

more often, a variety of "loans" of stylized geometric elements and figures, for example: 

rhombus, circle, square, triangle, rectangle etc., some being used to "frame the ads" or “to 

highlight” one or more elements considered to have an impact on customers. The creators of the 

French and Romanian commercials were equally inspired by the symbolic connotations 

attributed to the geometric figures used. 
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Along with the symbolic connotations of the stated geometric figures, the advertisers also 

used various objects, for example: the mirror, the flowers, the cupid angels, the sphere etc. 

present in the plastic art of the time, but much more often, they were inspired by the posters of 

French models and by the connotations attributed to these elements identified there, later 

inserting them in the Romanian models. 

The increasingly complex and expressive structure of French and Romanian posters was 

determined by the unusual variety of forms that characterize the promoted products category - 

perfumery, female body care, but, of course, cosmetics and the main category of target audience, 

the female. In an overwhelming number of French and Romanian models, advertisers aimed at 

representing the brilliance and distinction of the active woman, full of health and positive energy, 

with her daily concern observable mainly in her interest in perfumery, suggesting that, although 

they are part of the luxury class, the consumer will enjoy appreciation and a certain social status, 

if she buys it. 

Some of the Romanian models were taken over almost identically, others were subject to 

certain modifications, the creators of the Romanian commercials adapting them to the female 

audience in Bucharest. Both the French and the Romanian posters “presented” beautiful, elegant 

women, with a neat face and body, suggesting to the clients that such results will be obtained 

only by purchasing and using the promoted goods.   

Processed artistic photography brought, in its turn, a contribution to the dynamic 

development of the advertising field. This gave a better visibility to the promoted product and 

allowed, at the same time, the visualization of a greater number of its details. Also, the black and 

white photo offered the future client a "copy" closer to the real image of the product. It began to 

be used first by French advertisers, following in the footsteps of overseas pragmatists, and then 

by Romanian advertisers, due to the decisive role it played in the complex process of evolution 

of the written press. The photo highlighted the effects desired by advertisers, especially luxury 

and brilliance, present mainly on the promoted goods packaging or on the faces of people on the 

posters, emotionally radiating when using it. 

I also emphasized in the two parts of the work, the significance of another art in the 

historical development of the field of written advertising, namely the art of film, the art of 

cinematography. 
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The cinema, in addition to being one of the favourite ways of spending leisure time of the 

urban population in the two cities: Paris and Bucharest, was noticed and magnetically attracted 

advertisers due to its effects, which played a role in composing commercials, especially the 

highlighting of those elements meant to captivate the customers' interest. 

Another common feature identified was the emphasis on the beauty, elegance and 

refinement of Hollywood actresses, advertisers "using" their image in order to highlight the 

"unparalleled qualities" of cosmetics and personal care. These charming ladies who dominated 

the great American, English and French creative studios, were "valued" by advertisers, thus 

becoming true models of beauty for future clients.  

Moreover, I did not miss in the analysis of the ads and posters in the Corpus any other 

element that I noticed first in the French ads and then in the Romanian ones, namely the 

constantly evolving interest in the development of the print media, manifested in the use of 

colours on advertising posters, each containing certain connotations intended to be transmitted to 

consumers.  

If the commercials of the interwar period really played a decisive role in the process of 

women's emancipation, and the consolidation of women's status in modern Romanian society, as 

they managed to illustrate the new female sociocultural prototype, eager to assert itself socio-

culturally and politically, it is no less true that, through our analyses, the discrepancies difficult 

to pass regarding the level of social and cultural development between French women and 

Romanian women were highlighted. Even if progress was made in the Romanian feminist 

movement until the establishment of communism, causing them to carry out numerous actions of 

social and political affirmation, and from a community point of view, full equality between men 

and women was not affirmed, it was only after 1990 that was resumed the tradition of feminist 

and gender studies. 

In the doctoral thesis annexes, I included the biographies of some personalities from 

France and Romania, whom stood out through their creations in the period between the Two 

Wars. 
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F. a. (1926). Le Jardin des Modes, nr. 82, Paris. 
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https://gallica.bnf.fr/ark:/12148/bpt6k6540643b/f68.double, consultat 08.05.2019. 
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https://gallica.bnf.fr/ark:/12148/bpt6k9362275/f1121.item.zoom, consultat 20.06.2019. 

F. a. (1928). Vogue, ediția franceză, iunie, Paris, p. 60, 
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https://gallica.bnf.fr/ark:/12148/bpt6k9362275/f217.item.zoom, consultat 23.06.2019. 
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F. a. (1929). Realitatea Ilustrată, 6 aprilie, București, f. p. 
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https://gallica.bnf.fr/ark:/12148/bpt6k65398580/f66.item.zoom, consultat 12.06.2019. 
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F. a. (1930). Le Jardin des Modes, 15 decembrie, Paris. 
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