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TRANSYLVANIA’S WINE TOURISM 

Talpas Janos 
 

Cultural tourism is an important segment in the development of world tourism. Wine tourism 
is a small, but highly important division of this type of tourism. It is defined as the type of 
tourism focused on viticulture and wine-making. 

The study is structured in seven chapters, with a Foreword and an additional chapter 
presenting the results of the research and case-studies. The paper also has a Bibliography with 
102 titles and an Appendix with the two survey models used and nine maps. 

The first chapter discusses the aim of the research and the structure of the whole work. The 
chapter features the research hypotheses discussed across the whole study. These hypotheses 
discuss touristic market, the grape growing and wine-making potential, cultural resources, 
touristic infrastructure, but also proposals for future development of wine-tourism in 
Transylvania. 

The second chapter is focused on the importance of grape-growing and wine-making in 
everyday life. It presents the history of viticulture and wine-making with more detailed 
references to Transylvania. The chapter stresses the importance of wine in everyday life, 
featuring also an analysis on consumption and tourists’ knowledge in the fields of grape-
growing and wine-making. During the research, persons of different ages and professions and 
both genders were surveyed. The questionnaire indexed the favourite type of drink, the 
preferred type of wine and the person’s knowledge on vineyards. The results are presented in 
four tables and six graphs. This whole chapter studies the geographical influences on wine 
consumption. The investigated parameters on the development of vine were the climate – with 
its components: heat quantity, luminosity, sunny days/year, precipitations, humidity, wind, 
climatic repartition per season, annual average temperature –  terrain features – protected 
exposure, soil inclination, soil composition and physical chemical and geo-morphological 
features. 

The third chapter presents the characteristics of Transylvania’s vineyards, with a special focus 
on wine-tourism. It shows socio-economic aspects, the natural environment, livestock, 
population and available workforce for seven vineyards in Transylvania. These are: Târnava 
Mică, Târnava Mare, Alba Iulia, Aiud, Lechința, Sebeș-Apold and Turda. The natural 
environment contains the terrain and the climate. This chapter also identifies all the places 
with a grape-growing and wine-making potential. The socio-economic aspects taken into 
account are the administrative placement and the agricultural real-estate. The sub-chapter 
Population and Workforce presents the number of inhabitants and their education, the 
economic units connected with grape-growing and wine-making from the analysed vineyards. 

The fourth chapter discusses the development resources for the wine tourism in Transylvania. 
Among these resources are listed those pertaining to rural tourism, those resources and 
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attractions like buildings and objects linked with the wine production technology, traditional 
observances and customs, food resources and all elements related with wine consumption. 
The chapter contains the plans of a wine-cellar from Bucerdea Vinoasă, typical for the studied 
vineyards. A few observances and forgotten customs are noted. For assessing the efficiency of 
wine tourism development in different settlements, a research methodology was designed, 
illustrated by a series of diagrams: the competitiveness diagram and the competitiveness 
differentiation diagram. Both theoretical models are followed by case-studies. For developing 
a durable tourism in the studied vineyards, the research focused on the accommodation 
capacity of the settlements around the vineyards. In the case of wine consumption-centred 
resources, the study presented the grape varieties, the wine varieties and how wine can be 
classified. The classification included the wine-type and the way wines are analysed. The 
prizes acquired at different wine exhibitions emphasize the quality of Transylvania’s wines. 
From the Târnava vineyard 18 types of wine are presented and other 3 mentioned. From Alba 
Iulia vineyard two types of wine are presented, from Lechința vineyard, three, from Aiud 
vineyard seven types are presented and other six mentioned, and from the Sebeș-Apold only 
one type of wine is presented. At the end of the chapter a presentation on how to select wine 
is offered, with the required recommendations. 

The fifth chapter features the specific infrastructure for Transylvania’s tourism connected to 
vineyards. It presents the alimentation units from the vineyards and some tourism statistics. 
The fortresses and castles from the vineyards are also presented from both historical and 
sightseeing point of view: Cetatea de Baltă, in the settlement with the same name, Daniel 
manor from Gănești, Bethlen castle from Criș, the Citadel from Alba Iulia, the Teleki manor 
from Țelna, Bethlen Gabor College from Aiud, Kemeny manor from Ciumbrud, the citadel 
from Câlnic, Gravs’ Fortress from Gârbova. A presentation of all the alimentation units from 
vineyards in Transylvania is made, updated until 2010. This chapter also contain the number 
of tourists that visited the above mentioned vineyards in the previous ten years. 

The sixth chapter is centred on studying the accommodations in Transylvania’s vineyards. 
The main features quantified are: the number of accommodations, their quality, the variation 
of their occupation in the previous ten years. Only authorized accommodations were taken 
into account. The tables contain the number of rooms, the number of accommodations, 
category and type of accommodation. The overnight stays are represented in a different graph 
for every vineyard, settlement in the previous 10 years. 

The seventh chapter shows the competitiveness of Transylvania’s vineyards from the guests-
receiving point of view. From the number of tourists’ arrivals the efficiency of vineyard 
tourism can be shown. This chapter contains also a presentation on the efficiency of vineyards 
in wine tourism. For a better view on tourists’ arrivals, the numbers were illustrated in a 
graph. The analysis of the touristic products is based on the themed attractions and on the 
events centred on wine tourism. The best known events are: Strugurele de aur, Târgul gustos 
de Alba, Ziua cetății Alba Iulia, Apulum Agraria, Bogățiile toamnei Blaj. The presence of 
wineries and of the themed routes connecting the wineries and the analysed vineyards are also 
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presented in this chapter. Among the wineries, best known are those from Aiud and Țelna. 
From the wine-themed routes, the only one in Transylvania is the one from Alba County. 

The eighth chapter is an analysis on the direction for developing wine tourism in 
Transylvania. The main tourist interest areas in the case of wine tourism are recreation, wine-
themed routes, health and events. In the case of recreation, the study focused on the 
communication between tourist and animator. In this sub-chapter two case-studies are 
presented. The proposal for a wine-themed route discusses aspects of geographical coverage, 
means and ways of transportation and touristic supra-structure from the analysed vineyards. 
The proposal ends with two case-studies. Health discussion is centred on the therapeutic and 
wellness components. The study features a table with wine recommendations for different 
diseases. The sub-chapter is followed by an actual proposal on wine tourism. In the case of 
the events, the paper analyses the types of events that can be organized in the case of wine 
tourism, the places where these events can be organized and the way they should be made. 
The study ends with a case-study of a wine presentation. 

The ninth chapter is dedicated to the conclusions in Transylvania’s wine tourism. This chapter 
presents the answer to some of the hypotheses formulated at the beginning of the study. The 
interest towards wine consumption was proven. The research showed that the knowledge on 
wine is minimal among the surveyed persons. The touristic products connected to wine-
making are not very fashionable. Transylvania’s vineyards have the advantage of a natural 
environment ideal for the production of high quality wine. The vineyards also have many 
cultural resources useful in developing wine tourism. The analysis showed deficiencies in the 
touristic infrastructure of the studied vineyards. They are not prepared for the qualitative leap 
necessary for the development of a real wine tourism. 

The appendix contains the models of the surveys used and the touristic maps of the discussed 
vineyards. Each vineyard is presented on a different map. The maps show the position of the 
vineyards relative to settlements and the access routes, and places with grape-growing and 
wine-making potential. There are also presented the grapes’ manufacturing units and the 
wine-cellars. For attracting more tourists, the maps also show the touristic infrastructure. On 
the last map, a wine-themed route for wine-tourism is proposed and illustrated.  

 

Keywords: 

Tourism infrastructure – all built structures used in tourism activities 

Vineyard – extended region with large vine plantations 

Wine-tourism  - all sightseeing activities related to grape cultivation and wine manufacturing 

Grape growing and winemaking – A branch of Agriculture dealing with vine-growing and 
wine production 

Wine – alcoholic beverage obtained by fermenting grape must 
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